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o ebl> Persuasion and influencing skills
, : doMell SlojVlg 4blzall 8,51
Jssioul ebl> Crisis Media Management
o : wclaixVl Jolgdl Jilwg g doledl OlsMsll
aridlesi ell5 Social media communication and PR
‘ 5eLoYly (s gisdll  guanil
2 Pl Photography and lighting
L : Masll go dgslyisl Jolsill
5,0l ebl> Dealing with counselling clients in professional way
) dol=dl OM=IL ulolel) Gulbzll ywlily juaiall @Vl lylgo
B SV-AVIPNS oLl 5 Public Speaking Mastery -Course for employees of public
relations
il : widlg doaillg $oLaisVl pMc )l
Sl £hlo Economic ,oil and environmental media
) uoylallg Olyaigell ddles 85045 o doledl GBIl )9
ND) ol 5 The role of public relations in increasing the effectiveness of
conferences and exhibitions
5o Lall Lis dw lewd | Oyl e Eyasdl (b gyiSIVI p el Wil
. . The impact of electronic media on the political decisions
o Guuwiily pusilly 3o ylg doledl OLMII 3)l5lg buhzi
) duoMe M dsyliol] dlolid] duzuilyiw VI
NA oll 10 Planning and management of public relations, monitoring
evaluation and coordination with the overall strategy for the
follow-up media
L : dro6Sadl Sluwgall (b dolsdl SNl duzilyiwl Guwli
cbawdl)l]l ebl> Creating a government and public affairs strategy
) Ilogleall UzglgiSiy dalgsdl Olpsio JUs o dol=dl O] &)l5]
b uwe oll 5 Management of public relations by globalization and
information technology variables
o oLi10 dol=dl UMl g JLadVl Olylgo o daiSel dogliall
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International public relations and administrative and diplomatic

5y Ll oLl 5
cuidl o LIS
(VR ‘olJi 5

héue oLl 5

dui gy SIVI &8 luall (o doadiedl Oljlgall
Advanced electronic journalism course
9 S (0 g d bV dpwule gl g ddgall deledl OB\
JsSginl|
doledl OBl ualbsgol

art of etiquette and protocol for staff of public relations

igySIVI Ml lizglgisy
Electronic Media Technology
Syazdl )bV el cgbd (6 dolsdl SBMeU Jolidl pggaall
The overall concept of public relations in light of modern
management thought

suaiall pMeVlg izl =il Slwylaosg gid

e el Excellence in Media Practices
o Lis duuwgol| 4 ggll cly (o doldl DMl g
i e The role of public relations in building corporate identity
x s 3alidl Juwlyall Ol lgo
2 el TV reporter skills
walbzl el g yisall @Vl g agsail Olylgo
: doledl O] 3)5L  ulolel)
sssalilss el Power Speeches and presentation skills for public relations
department employees
, : Lo ldly de gSadl Sluwgall (o doledl S Ol)lgo
st | el 5 Public relations skills in public and private institutions
. £ BcLb}”g Uu_gJJ_QJ.L” )J_g.ao.lﬂ
5,0 all el Photography and television lighting
D oLl 5 E- Public Relation duig,isJVI dslsll l8)Ms]l

clagdl Il eli5
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duoMe Ml Olegibhall jlaoly yu =i
Editing and production of Media Publications
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Jbaill Lizglgisiy (Joadl Ml
The international media and communication technology
pladl sl (o syililly (elisYl JuosiVl &lylgog doledl lsMsl

sLl 5 Public relations and persuasive communication skills and impact
on public opinion

TV Montage gy jelil zligell

eMellg doladl BNl GIsbs slacY JolKiadl zgiodl
Integrated approach to prepare the leaders of the Public
Relations and Media

oLl 5

LIS

oLi 10

4 yaiSawl

Mass media (audio - reading - visual)

)P juedl Gaaxi (o )99 dolsdl DMl bbbzl JoKiadl zgiell
oLl 10 The Integrated approach to planning public relations and its role
in achieving excellence management

(gl Saziall) oyl gbll Oyl
Official spokesman skills
Jauzdl 4] duzelgSiw g Jlwall JLodVl disieliys
Effective communication dynamic and body language
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2018 g3l
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Preparation and organization of conferences
dololl SBM=l 8,15Y dlos]ly dralell Guwll delivo o juall
pMellg
Excellence in scientific and practical foundations industry to
manage public relations and media

oLl 5

oLl 5

,oL_:_i 5 Effective media performance Jlwall (oMl clHVl

Olypaigedl, OVgSgigyll, puwlyall 8yl puddii (o JolSiadl zo iyl
dolualls JUaiw)l og
Integrated program in the organization & management of the
ceremony, protocols, conferences & art of reception & hospitality

Szl HLS) OVg Seigully pwwlpall Jgol
Ceremony and protocols for VIP

oLl 10

oLl 5
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) vl ebl> Modern public relations strategies and to improve the public
image of institutions

) doMe Ml OUlojW duslyisVI 3)15M1 )9
o oll 5 daxie Suwelid foc o

Professional management of crises

doledl UMl (o 83Lal) Eyazdl jgadl
The modern role of leadership in public relations
) eMellg dolell BBl 85l g ghig cliy o dibazdl S lsuilyiw)
oloall oLl 5  Modern strategies in building and developing leadership and
Public Relations and Media
By 0rolic jul- ailMeVly dwlell Slazl) (o)l hyhzill 595
OMoxl 85U

Media planning and advertising campaigns-main elements and
ways of Campaign leadership

Jouibuwl oLl 5

gq_) lei 5

63133 §p0l20 Slinslyinl Gubis pseuad
‘ TQM daudal Taab pMellg dolsdl OBl 85Us g
oD oLl 5  The design and application of modern management strategies
and leadership of public relations and information in accordance
with the philosophy of TQM

5y lall (ol._l_i 5 Journalistic writing skills &a=adl GUSII Ol)lgo

il o Lis Jwaildl (i bbbl e 1 deldl DMl OMoa>
A et e Public Relations Campaigns: From Planning to Execution
8392] yulea) lEsg dols)l BVl juwl ¢ JoSigydl g panlyell
5 s oL
@ . The ceremonies; protocol and public relations grounds
according to total quality standards
8y all oLl 5 Television Director (sigy jalill zIy>\I
& uaiiy doledl U]l Glos slacly bulnsi
o el 10 2B e g

Planning, preparing and implementing public relations
campaigns and measuring their success
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